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Directed all technical website and platform initiatives tied to the January 2023 launch of ShowingTime+, a consolidated brand unifying Zillow’s acquired real estate platforms

(dotloop, ShowingTime, and Bridge Interactive). Oversaw end-to-end planning, UX alignment, and digital infrastructure readiness to support a unified, accessible user

experience. Redesigned and optimized marketing technology systems to improve the full digital customer journey. Streamlined data tracking and analytics workflows to

provide actionable performance insights, enabling improved decision-making through month-over-month performance reporting.

Unified Navigation

Architecture

Architected and

streamlined the

navigational structure

across multiple

acquired platforms—

including dotloop,

ShowingTime, and

Bridge Interactive—as

part of the

ShowingTime+ brand

consolidation. Ensured

a consistent, intuitive

user experience

optimized for both

mobile-first and

desktop users, aligning

disparate legacy

systems under a

cohesive navigation

strategy.

Responsive Header System

Designed and implemented a scalable,

responsive header framework that brought

together brand elements from Zillow and

its newly unified ShowingTime+ suite.

Integrated quick search functionality,

accessibility enhancements (including

WCAG/ARIA compliance), and dual-tier

navigation (global + contextual) to support

users transitioning across formerly

separate product ecosystems.

Branded and Accessible Footer Design

Standardized and deployed a footer

system that reinforced the new

ShowingTime+ brand identity while

honoring legacy recognition from dotloop

and other acquisitions. Included

accessible compliance links, social media

integrations, and trust-building elements

to meet legal, usability, and cross-

platform consistency requirements.



Integrated Social Media Campaign Strategy – ShowingTime+ Brand Launch

 Led the strategic planning, asset development, and performance tracking for the launch of ShowingTime+’s multi-platform social media campaign, uniting Zillow’s newly acquired brands (dotloop,

ShowingTime, Bridge Interactive) under a cohesive digital voice. Developed accessible, visually consistent assets—including promotional graphics, motion posts, infographics, and announcement templates

—that reflected the new brand identity across Facebook, LinkedIn, Instagram, and Twitter/X.

Collaborated closely with internal marketing and design teams to align campaign visuals and messaging with product updates and customer education goals. Used tools like Adobe Creative Suite and

Canva to ensure accessibility and brand consistency across channels. Monitored and analyzed campaign engagement using native platform insights and third-party analytics tools, delivering actionable

reports to stakeholders with performance metrics tied to audience growth, click-through rates, and conversion benchmarks.

This effort contributed to a successful brand transition with strong cross-channel engagement, increased awareness across target customer segments, and a seamless integration of legacy brand

audiences into the ShowingTime+ ecosystem.



Led the redesign and platform migration of a high-performing eCommerce site, managing end-to-end planning, implementation, and continuous optimization of the

marketing technology stack. Oversaw corporate domains, Google Account profiles, CMS administration, and Salesforce integrations, including Tableau, Pardot, and LiveChat

support. Directed full lifecycle management of the organization’s custom eCommerce platform generating over $3M in annual revenue, while supporting $10M+ in traditional

sales through integrated digital marketing, lead generation, and sales enablement initiatives.



Header Design: Developed a responsive header incorporating county branding, quick
search functionality, accessibility tools, and a well-structured navigation system
including both global (primary) and local (secondary) menus.

Footer Design: Created a consistent footer layout featuring county branding,
integrated social media links, and essential compliance-related site links for
improved trust and accessibility.

Navigation Architecture: Designed and optimized the site’s navigational structure to ensure seamless

usability across both mobile-first and desktop environments.



Directed a comprehensive website overhaul, migrating over 300+ medical practice websites into a new WordPress CMS solution using a franchise branding model,

collaborating closely with medical and legal SMEs to ensure compliance and consistency.



Spearheaded the development and deployment of the institution’s first centralized Content Management System (CMS), from initial concept and requirements definition to

cost-benefit analysis and successful implementation, ensuring alignment with enterprise objectives. Stakeholders included 10+ individual colleges and other departments.



Led a comprehensive digital marketing campaign to attract high-quality prospective students for enrollment. Oversaw the design and development of a high-converting

landing page, implemented lead routing and scoring systems to optimize follow-up, and tracked user behavior and engagement metrics to refine campaign performance.

Developed content strategy and visual assets to ensure a cohesive and compelling brand experience across channels.


